
From the spoken word to the written word, the written word to the printing press and the printing press 

to the online world, words have been used to convey thoughts, feelings and news. 

Ever since the first newspaper was published in 1582 China, print journalist has been the primary source 

of news for many people. But with the introduction of the television, Internet and mobiles devices, 

many newspapers have had to transition from traditional newsprint to an electronic medium. 

As David J. Gunkel states in his article, “What’s the Matter with Books?,” society is currently in the late 

age of the text, ready to transition into the next age. 

With the introduction of Twitter, Facebook, blogging and other social networking media, any and all 

news can be sent out in the slick of a mouse. Nobody has to wait for the morning issue of the Standard 

Examiner or the Deseret News to get the latest updates in breaking news. 

“With the Josh Powell thing… I got to see each new development essentially every time I refreshed my 

[web] page,” said Vanessa Jones, a future English student at the University of Utah. 

Daniel Ryan, a recent print journalism graduate, said that he’s had a difficult time finding a job at a 

newspaper. 

“Right now, I’m not even really working as a journalist. I’ve got a Twitter and a website where I write 

about things that interest me, but I’d really like to get a job with a newspaper,” said Ryan. Ryan’s 

website contains his report on local sports teams. 

“As much as I love reading a physical copy of the newspaper, I honestly think they’re kind of dying out,” 

said Jones. 

Whether newspapers and journalism as we know it will die out is a question that remains to be 

answered. 

However, what does not need to be argued is that we are at the end of an era and poised upon the 

verge of what can only be called the New Media Age. 

 


